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Customer success is about more than
delivering service or support.

LINCOLN MURPF XTEEN VENTURES
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Give one person responsibility for
listening to your customers and
authority to act on what they hear

GUY LETTS, CO-F TOM



https://www.flickr.com/photos/43669731@N05/6343895879/
https://www.flickr.com/photos/43669731@N05/6343895879/

({4

Make everyone think about things
from the customer’s perspective..
..design how things worR jointly with
your customers.

MIKE GRAFHAM, YAMMER CUSTOMER SUCCESS, MICROSOFT
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Companies need to prove their
worth...if they wish to win their
customers’ loyalty.
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Focus less on being at the top of every
social media channel and more on
building easy ways for customers to

contact you.

RICHARD IITE, USERVOICE
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The biggest barrier to customer
success is CEOs not making it an
important part of the culture.

NSIGHT
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Just one phenomenal customer
experience can make a world of
difference when it comes to
word-of-mouth promotion.

KARL WIRTH, EVERGAGE
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Smart companies have realized that
customer loyalty is the most powerful
sales and marketing tool that they
have.

E, DRIVA SOLUTIONS
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With the shift to the SaaS model, the
connection between your customer’s

success and your success is much
more direct and felt more quicRly.

KEN LOWNIE, KEI WNIE [ING PARTNERS
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Make sure every single employee in
your company Rnows precisely what
value your customers are seeking and

how-he or she can impact it.

TOM KRACKEI ER,;FRON [ LEAF
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